


without knowing you can grow the vegetable.

8) Love the biz for what it is. A whole lot of fun. If it isn’t fun, get out. (I am still in
by the way.)

9) Everybody says under promise and over deliver. If you are worth your salt, over
promise, over deliver, and then ask them what the next job is.

10) When a seed first finds soil, every piece of dirt matters. ( I love that one, and I will
let you interpret it as you wish.) To me it meant everything matters: the idea, the
sun, the moon, the creative team, the printer, the music you listen to on the way
to work, the way you treat the fellow who just whipped up your sub sandwich,
your employees, how you make ends meet when they are miles apart. For Yoda,
three things were certain. Everything was a new beginning, there was always an
answer to the problem, and the hope for a brighter tomorrow was just 24 hours
away.

If there is a man (or woman) who knows and loves and can teach the creative process
more passionately than Rick Laupus I have not met them. He is not only a portin a

storm of teachers who know but can’t teach what they know, he is the entire village.
Make the layouts rough and the presentation fancy. 1 try to do that every day.

If you need to contact me or if I can be of more service, please feel free to call me at 404-
786-7411 or email at trippster@creativewizards.com.

Thank you for allowing me the opportunity to say a few words about a man I greatly
respect and admire. Without his teachings I would not have my love for the creative
process, would not possess the savvy to deliver timely, effective advertising, and I would
not be in the business today.

Hire the man if you know what is good for you. ©
Sincerely,

Tripp Bowden

Creative Director

Creative Wizards Advertising, Inc.
Founded 1995



To Whom It May Concern

In the traditionally conservative backdrop of Washington, DC, Richard Laupus worked to
mold raw young creative talent into an award winning creative team. That talent included
myself from 2000 through 2001.

Mr. Laupus directed his creative team to remove the ego from our work and instilled
strategically sound advertising with a backbone. These core advertising values were
essential to my freshly degreed creative skills. | was able to learn and absorb them before
| became too settled in my creative ways. Mr. Laupus consistently forced us to examine
not only strategic accuracy of our concepts, but to question the strategy itself.

While questioning the strategy behind our work, Mr. Laupus also constantly challenged us
to ensure that our concepts stood out strongly amid the sometimes passive concepts
that were developed by many of the metropolitan Washington, DC agencies during that
period.

A large portion of Mr. Laupus’s success with our team was not only motivating us to
create strong work, but also gaining our trust that our hard work would actually see the
light of day. His concept selling skills were tightly woven to eclectic and inventive
conversation skills——you never quite knew what he was going to say next. Generally, you
looked forward to what he would say. But whether you agreed with him or not, you had to
accept that you had just learned something new.

Mr. Laupus brings to the table a wealth of motivational skills and knowledge about
advertising all packaged in one charismatic and innovative individual. He will surely be a
strong addition to your team. If you have any questions or comments, please feel free to
contact me at 202.321.6348 or via email at thedonii@mac.com.

Sincerely yours,

D. Goosbey I





